Bringing together so many different social circles requires authentic partnerships. So
far, our partnerships have focused within the Dutch and international communities of
TU Delft, but we are always expanding.

An international community, for students, by students






Our Mission

Our mission is to create the best festival experience
possible for all young adults - not just new internationals
or Dutch students from university.

We are actively bridging this gap through frequent
events that host local and international artists alike. For
instance, our most recent annual festival has hosted DJ’s
from 10 different nationalities, and this is reflected in the
diversity of our audience.
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Our Events

An international community, for students, by students.

Ducky.mot is the natural result of the common desire for
students and young adults in Delft to socialise and gather in an
internationally inclusive atmosphere. In other words, we like to
party. Now, we are ready to take the party to the next level.

We started as a small group of friends and a duck one year
ago. During this time, we have grown to 1250 active members
with our largest paid events hosting up to 1000. We see no
sign of slowing down, and we want to keep providing the best
social experience in Randstad for everyone.
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Our Partnerships

Bringing together so many different social circles requires authentic
partnerships. So far, our partnerships have focused within the Dutch and
international communities of TU Delft, but we are always expanding.
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Ourselves

The community that we build is more important than us, so we rarely talk about ourselves. This is the only
time we will. We are a team of ten with five of us serving on the executive board. We represent five different
nationalities - Dutch, Italian, American, Polish, and Turkish.

We all present our own diverse perspectives and skill sets that has propelled us to where we are today, and
we are proud of our transition from a group of close friends to a functioning company.
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Our Media
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Our primary form of communication with our audience is A intemational community orstuderts by
through our social media. We prefer to communicate directly . S
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with our members, and our interactive persona both on- and @D 7ol by minlchauihury pjamo 003
off-line retains our community engagement. In addition, we olowing « pe—

regularly update our website to reflect on the highlights of
our previous events or facilitate communication from more
high-level partners.
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https://duckymot.com/
https://www.instagram.com/ducky.mot/
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Our Future

Our future starts with you. Our identity is defined by the people we work
with and the people we party with. If you believe you match our vibe, we
would love to get in contact.

duckymot@gmail.com
KVK: 91356806
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Bringing together so many different social circles requires authentic partnerships. So
far, our partnerships have focused within the Dutch and international communities of

TU Delft, but we are always expanding.

An international coommunity, for students, by students.




